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Vision of Sri Lanka Convention Bureau

“To position Sri Lanka as Asia’s most sought after venue for MICE tourism (Meetings, Incentive Travel, Conferences, 
Exhibitions and Events “ 

Mission of Sri Lanka Convention Bureau

“Sri Lanka Convention bureau will secure optimum revenue in foreign exchange from MICE tourism which will 
contribute to the national economy by uplifting of the living standards of those who are dependent upon the 
“Meetings Industry “in Sri Lanka.

 Objectives

The objectives of the Bureau as mandated by the Tourism Act No 38 of 2005 (page no 32-33) are as follows.

	 •	 To promote Sri Lanka as a venue for international, regional and domestic conventions, meetings and 
exhibitions, and as an incentive travel destination.

	 •	 To provide a common policy designed to ensure the coordinated and co-operative development and 
marketing of Sri Lanka as a venue for international, regional and domestic conventions, meetings and 
exhibitions, and as an incentive travel destination.

	 •	 To coordinate and assist the promotion, development and servicing by the public and private sector of 
international, regional and domestic conventions, meetings and exhibitions, and as an incentive travel.

	 •	 To coordinate and co-operate with convention, exhibition and incentive travel organizers in Sri Lanka and 
overseas to ensure the successful staging of conventions, meetings and exhibitions and the implementation 
of incentive travel programs.

	 •	 To prescribe and enforce the maintenance of professional standards by persons or organizations involved in 
handling various aspects of conventions, meetings, exhibitions and incentive travel.

	 •	 To encourage and promote the development of professional skills among the different categories of persons 
or organizations involved in handling convention, meetings, exhibitions and incentive travel.

	 •	 To affiliate with, obtain membership of, or enter into any agreement with any association or organization 
engaged in developing or promoting conventions, meetings, exhibitions and incentive travel. 

	 •	 To provide guidance to the bureau to develop, promote and market Sri Lanka as a tourist travel destination 
both in Sri Lanka and aboard. 

	 •	 To develop and promote adequate, attractive and efficient tourist services, inclusive of the hospitality 
industry in a sustainable manner. 

	 •	 To do in Sri Lanka or elsewhere all such acts and things incidental or conducive to the attainment of the 
objects of the Bureau. 
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Corporate Information

Sri Lanka Convention Bureau (SLCB) was set up in 1987 as a Company by Guarantee, functioning under the Ministry 
of  Tourism to promote Sri Lanka as a venue for MICE tourism i.e. Meetings, Incentive travel, Conferences & Congresses 
and Exhibitions (later events too were added in some instances).  The Bureau’s functions were limited to a few specific 
activities due to limited funding.

This institution was made into a statutory body under the last Tourism Act 38 of 2005 abolishing the Company by 
Guarantee. SLCB now operates with an annual government budget with 4% income from the Tourism Development 
Levy and the Embarkation Tax

	 Name	 :	 Sri Lanka Convention Bureau.

	 Legal Form	 :	 Statutory Corporations incorporated under Tourism Act No. 38 of 2005.

	 Head Office Address	 :	 78, Galle Road, Colombo 03.

	 Auditors	 :	 Auditor General of Sri Lanka.

	 Bankers	 :	 Bank of Ceylon.

Board of Management

	 No.	 Name	 Period		  Organization

	 1	 Ms. Kimarli Fernando	 25.02.2022 - 31.05.2022	 Chairperson - SLCB

	 2	 Mr. Thisum Jayasuriua	 01.06.2022 - 31.12.2022	 Chairman - SLCB

	 3	 Mr. Sunil Dissanayake	 25.02.2022 - 31.12.2022	 Director General - BMICH

	 4	 Ms. Dhammika Wijayasinghe	 25.02.2022 - 31.10.2022	 Director General -Sri Lanka Tourism 
Development Authority

	 5	 Mr. M.L. Gammanpila	 26.10.2022 - 31.12.2022	 Director General -Sri Lanka Tourism 
Development Authority

	 6	 Mr. Nishad Wijetunga	 25.02.2022 - 31.05.2022	 Sri Lanka Association of Inbound Tour 
Operators

	 7	 Ms. Yolande Ann Hansen	 31.05.2022 - 31.12.2022	 Sri Lanka Association of Inbound Tour 
Operators

	 8	 Prof. Janitha Liyanage	 25.02.2022 - 31.05.2022	 Sri Lanka Association for the Advancement 
of Science

	 9	 Prof. Manuj Weerasinghe	 21.04.2022 - 31.12.2022	 Sri Lanka Association for the Advancement 
of Science

	 10	 Ms. M.A. Nandani	 25.02.2022 - 31.12.2022	 Department of National Budget

	 11	 Mr. Dimuthu Tennakoon	 25.02.2022 - 31.05.2022	 Sri Lankan Airlines

	 12	 Mr. Saminda Perera	 17.06.2022 - 31.12.2022	 Sri Lankan Airlines
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Members of Audit and Management Committee

	 Mrs. Anoma Nandani	 Chairperson - AMC	 Additional Director General - Department of
			   (April - December 2022)	 National Budget

	 Mr. Sunil Dissanayake	 Member	 Director General - BMICH
			   (April - December 2022)

	 Mrs. M.D.S Prasadini  	 Member	 Senior Assistant Secretary - Ministry of Tourism
			   (April - December 2022)

	 Mr. Dulitha Perera	 Member	 President - Organization of Professional Associations
			   (April - October 2022)	 of Sri Lanka

	 Mrs. T. Imbuldeniya	 Observer	 Superintendent of Government Audit - National Audit 
Office

	 Mr. P. Lurentheran	 Observer	 Chief Internal Auditor - Ministry of Tourism
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	 13	 Ms. M.D.S. Prasadini	 25.02.2022 - 31.12.2022	 Ministry of Tourism

	 14	 Mr. Ajith Dissanayake	 25.02.2022 - 31.05.2022	 Nomination of the Minister

	 15	 Mr. Mohamed Imran	 09.06.2022 - 31.12.2022	 Nomination of the Minister

	 16	 Mr. Dulitha Perera	 25.02.2022 - 31.10.2022	 Organization of Professional Associations of 
Sri Lanka

	 17	 Ms. Ruchira Gunasekera	 17.11.2022 - 31.12.2022	 Organization of Professional Associations of 
Sri Lanka

	 18	 Mr. Suresh Rajendra	 25.02.2022 - 31.08.2022	 Tourist Hotel Association of Sri Lanka

	 19	 Mr. Dimitri Cooray	 17.11.2022 - 31.12.2022	 Tourist Hotel Association of Sri Lanka

	 20	 Mr. Manesh Fernando	 25.02.2022 - 31.05.2022	 Colombo City Tourist Hotels Association

	 21	 Mr. Herve Duboscq	 17.11.2022 - 31.12.2022	 Colombo City Tourist Hotels Association

	 22	 Ms. Shirley Jayawardena	 25.02.2022- 31.05.2022	 Federation of Chambers of Commerce and 
Industry of Sri Lanka
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Chairman’s Message

Sri Lankan Convention Bureau (SLCB) was established with the aim of promoting Sri Lanka as a venue for MICE tourism. 
With the evolution of the business world, organizations are constantly on the look-out for dynamic destinations in 
order to host their meetings, incentives, conferences and exhibitions. 

The size of the global meetings industry amounted to roughly 920 million U.S. dollars in 2019. This market is expected 
to rise steadily over the following years after a backslide in 2020, reaching approximately 1.8 billion U.S. dollars by 
2030. (Statista 2022)

The MICE market has phenomenal potential and it is imperative that Sri Lanka capitalizes on this opportunity. We have 
an amazing country that has much to offer for this genre of tourism, irrespective of season. Sri Lanka is a capsule that 
encompasses everything sans the winter. 

SLCB conducted several international promotional activities during the year 2022 despite several local and global 
challenges. We conducted training programs for the travel and tourism fraternity in Jaffna and in Colombo, in order 
to educate them on the importance of MICE and share knowledge on how to prepare for larger groups. Additionally, 
we invited various international journalist and bloggers to experience the wonders of our country and carry their 
message forward to the world. 

We work collaboratively with private sector stakeholders in order to analyze gaps in the market and formulate 
workable solutions in order to address their grievances. In the future, it is my vision that we will use more digital 
technology and bloc chain applications to enhance our product offering and improve on our access to data. 

If all stakeholders continue to work together with one vision in mind, I have no doubt that we can position Sri Lanka 
as the best MICE destinations in Asia.  

Thisum Jayasuriya
Chairman
Sri Lanka Convention Bureau
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Executive Summary

The year 2022 was a challenging year to reach the peak of tourism promotion expectations with the covid 19 situation 
controlled to a certain extent with the political stability. Despite of these obstacles SLCB successfully carried out the 
planned training and marketing activities for the year 2022.

The SLCB MICE Training Program was arranged by the SLCB Research Division as a one-day workshop for the MICE 
sector at the BMICH in Colombo to educate the industry about the impact of MICE on the tourism sector, sustainable 
unique selling propositions, enhancing partnerships with hotels, and revenue management. Sri Lankan Airlines 
addressed the possible impact of the National Carrier's involvement on the growth of MICE tourism.  With over 
subscribing to the first training program, SLCB decided to conduct repeated session.  Successful full-day workshop for 
hoteliers in the northern region was held at the Thinnai Hotel in Jaffna.

SLCB, MICE Awareness Session was organized to educate the officials about the role of SLCB and assistance scheme 
for the international events with over 130 officials from 25 ministries & government entities. Bureau participated at 
the Sri Lanka Medical Association (SLMA) International Congress with participation of over 250 medical professionals.

In order to market Sri Lanka as a MICE destination, SLCB organized a MICE Promotion Programme in Dhaka, Bangladesh 
in collaboration with the Sri Lankan High Commission in Bangladesh and Sri Lankan Airlines. In association with 
SLTPB three roadshows were held in India. SLCB scheduled three familiarization tours during the year, with Indian 
MICE agents, GACS corporate executives, Bangladeshi MICE agents and media.  SLCB Provided Financial Assistance 
and in-kind support for the Events.  Continued the social media campaign to target the key MICE markets.  Sri Lanka 
Convention Bureau along with Rotary District 3220 welcomed the first Rotary International lady President Jennifer 
Jones to Sri Lanka.  SLCB was able to capture a video clip inviting all Rotarian and none Rotarians to visit Sri Lanka a 
strong positive message.  In fact, watching her video clip, Mr. Basker Managing Partner of VNC steel Distributors for 
South India will host their by annual conference in Sri Lanka with 550 pax.     
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Achievements in 2022

1.	 Research, Development & Training

	 1.1	MICE Training

		  1.1.1	SLCB MICE Training Programme for the MICE Sector

			   As scheduled in the SLCB annual activity plan SLCB Research Division conducted the SLCB MICE 
Training programme for the MICE sector as a full day workshop at the BMICH, Colombo.

			   50 participants representing local professional conference organisers, professional exhibition 
organisers, professional event organisers, Hoteliers registered to attend this full day programme 
and update themselves about Impact of MICE in the tourism industry, Sustainable Unique Selling 
Propositions, Enhancing partnership with hotels, Revenue Management. Sri Lankan Airlines spoke 
about how the National Carrier’s involvement could affect the Development of MICE Tourism.

			   The speaker panel consisted of Dr. Vipula Wanigasekera - former Diplomat, former GM SLCB/Acting 
Director General SLTDA and an academic, Dr. Shafaath Amidon - Entrepreneur. Educator. Consultant 
-Business Psychology. Humanitarian, Mrs. Felicia Adihetty Senior MICE Entrepreneur, MD of 
Bconnected Pvt Ltd, Mr. Ziyan Ameen - General Manager– Conventions & Exhibitions, Aitken Spence 
Travels and Mr. Asela Ambepitiya –Sales Manager Inbound of Sri Lankan Airlines 

			   The participants had very positive remarks about the session as they were able to get information 
pertaining to handling MICE events effectively. All participants were given a certificate of participation 
at the end of the session.

All participants at the end of the session Speaker presenting at the event   

	 1.1.2	 SLCB MICE Training Programme for the MICE Sector Repeat Session

			   It was proposed to organize a repeat programme of the MICE Training which was held on the 15 
September 2022 as there was great interest from the MICE industry to take part in it and many missed 
out as there were no slots available. 
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			   50 participants representing local professional conference organisers, professional exhibition 
organisers, professional event organisers, Hoteliers registered to attend this full day programme 
and update themselves about Impact of MICE in the tourism industry, Sustainable Unique Selling 
Propositions, Enhancing partnership with hotels, Revenue Management. SriLankan Airlines spoke 
about how the National Carrier’s involvement could affect the Development of MICE Tourism.

			   The speaker panel consisted of Dr. Vipula Wanigasekera, Dr. Shafaath Amidon, Mrs. Felicia Adihetty,Mr. 
Ziyan Ameen  and Mr. Asela Ambepitiya. 

			   As per the feedback received, most of the participants had very positive remarks about the 
programme. All participants were given a certificate of participation at the end of the session. 

 	

All industry participants

	 1.2	Regional MICE Training programme for the Hoteliers in the Northern region

		  SLCB Research Division conducted the SLCB MICE Training programme for the Hoteliers in the northern 
region as a full day workshop at the Thinnai Hotel, Jaffna

		  43 participants representing Northern Province hotels attended this full day programme and update 
themselves about Impact of MICE tourism which could bring in to the Northern Province.

		  The speaker panel consisted of three senior MICE specialists. The participants were given the opportunity 
to learn about Introduction to MICE, Conference Management, Revenue Management, Catering for Events, 
Marketing of Events and Sustainable Unique Selling Propositions & Entrepreneurship. A group work study 
session was also conducted to ascertain what the participants have learnt from this programme.

		  The programme also included a Panel discussion on “Explore Regional event opportunities “The panelist 
for this discussion were Prof (Dr.) Sivesan Sivanandamoorthy Professor in Marketing Coordinator Tourism & 
Hospitality, Department of Marketing, Faculty of Management Studies & Commerce University of Jaffna and 
Dr. S. Jeevasuthan Head/Senior Lecturer, Department of Sociology -University of Jaffna 

11
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	 1.3	MICE statistics 

		  SLCB obtained MICE data by contacting industry directly and following is a summary of the data obtained 
from them.

		  The below chart shows the percentage of MICE events held in each category out of the total 256 MICE 
events recorded for the year 2022.

All participants at the end of the session Panel discussion in progress

All participants were given a certificate of participation at the end of the session. 

	 1.4	SLCB MICE Buyer Database

		  SLCB MICE Buyer Database which contains contacts of foreign MICE buyers was hosted online throughout 
the year. The local MICE industry is expected to use these buyer contacts for their targeted marketing 
activities. 
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2.	 Marketing

	 Marketing Activities 2022

	 The primary responsibility of the SLCB Marketing Division is to promote MICE tourism and profile Sri Lanka as the 
destination for Meetings, Incentives, Conferences and Exhibitions/Events.  

	 Year 2022 was a challenging year for the industry due to the country’s situation. Most of the International events 
that were planned for the 2nd and 3rd Quarters were canceled due to forex issues. Despite the all-unfavorable 
conditions, SLCB completed 80% of the planned activities. 

	 2.1	Production of MICE Videos 

		  SLCB produced video clips on the visit of Ms. Jennifer Jones, President of Rotary International (RI) to promote 
the destination. Further, SLCB produced a post promotional video clip on Sri Lanka Tourism Roadshow 
which was held in September 2022.  Apart from that, SLCB used in-house video clips already developed 
for all promotional activities. These videos were used to showcase the destination appeal of MICE & leisure 
tourism industry in Sri Lanka. 

	 2.2	Production and Printing of Promotional Material 

		  SLCB procured promotional material to provide as a giveaway during overseas promotional activities. Ex: 
Colorful wooden Elephants. The promotional wooden elephants were given during the Sri Lanka Tourism 
Roadshow in India and MICE Promotion Programme in Bangladesh.  SLCB printed 1000 MICE promotional 
Flyers for International Events mainly focusing on the World Travel Mart held in the United Kingdom from 
07th-09th November 2022.  Further, SLCB provided in-house promotional material for events organized in 
Sri Lanka by the local MICE industry stakeholders, ex:  for incentive groups & conferences. 

	 2.3	Web-based promotions /Digital promotions/SEO work

		  SLCB website – The SLCB web www.meetinsrilanka.com is maintained in collaboration with Sri Lanka 
Telecom and is up to date. 

		  Social Media Campaign – 

		  During the Covid period, SLCB continued its campaign on digital media.  The primary focus was to make 
the world aware of the MICE industry and update the latest development in Sri Lanka.  The key social media 
platforms targeted during the campaign were Facebook, LinkedIn, Twitter, Instagram and YouTube. SLCB 
continued Social Media campaign under the tagline ‘MeetInSriLanka’. 

		  As the primary marketing arm of Sri Lanka Tourism, SLCB disseminated the unique value propositions 
(USPs) to the target markets digitally.  The campaign promoted the destination’s competitiveness and 
attractiveness internationally as a destination for MICE and Leisure.  The campaign was able to successfully 
re-position the tagline “MeetInSriLanka” by communicating the destination compactness, authenticity and 
diversity of Sri Lanka. During the pandemic and post-pandemic periods, SLCB successfully continued the 
digital promotional campaign with the intention of keeping MICE and Sri Lanka live.  
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	 2.4	Advertising – Local and International

		  International Advertising

			   The unfavorable country situation, travel advisories on Sri Lanka and due to the Forex issue, SLCB 
did not advertise in international magazines and platforms.  Year 2022, Sri Lanka Tourism focused on 
India as a short- and medium-term strategy for the revival of tourism. SLCB published a few articles 
during the latter part of the year in coordination with the India Outbound (IO) on FOC basis.

		  Local Advertising

			   “The Director “is the flagship quarterly newsletter published by the Sri Lanka Institute of Directors 
(SLID) which has a global outreach. The magazine features the latest news and trends in the world 
of cooperate governance and reaches over 150,000 company directors, professional and top 
management personnel. SLCB advertised three articles in the “The Director” magazine with the 
intention of promoting MICE Tourism.

	 2.5	Participation in Overseas Exhibitions/ Promotions and Events

		  There were Four Exhibitions namely, IMEX – Frankfurt, BLTM- India, IBTM – Barcelona, ITB Asia – Singapore 
included in the SLCB Action plan. Due to the Forex issue faced by the nation, international exhibitions were 
postponed for the year 2022.  At the time of cancelation of IMEX, ITB Asia and BLTM- India, 80% of the 
programme activities were completed.

		  During the month November 2022, SLCB organized a promotional stall at the Sri Lanka Pavilion at World 
Travel Mart (WTM) held at the ExCeL London, United Kingdom from at 7th - 9th November 2022 organized 
by the Sri Lanka Tourism Promotion Bureau (SLTPB). SLCB participation was organized as per the directive 
of the Hon. Minister of Tourism & Lands in line with the ongoing marketing strategy of Sri Lanka Tourism to 
collaborate with SLTPB to promote the destination.  The event was a success as it addressed the international 
media and the European Travel Trade and conveyed the message that Sri Lanka is open to welcoming 
leisure and MICE visitors. Participation at WTM provided an opportunity to SLCB to promote the destination 
capabilities and the facilities available to welcome MICE travelers especially from Europe. 

Key statistics of the SLCB Social Media campaign is given below.                                       
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		  SLCB organized MICE tourism promotion programme in Dhaka Bangladesh in collaboration with Sri Lanka 
High Commission in Bangladesh and the Sri Lankan Airlines on 1st September 2022.  There were 20 local 
MICE industry stakeholders attended at the programme. There were 53 Bangladeshi travel agents and 
14 media personals attended at the programme. As per the directive of the Board of Management, SLCB 
organized the promotional programme at the Sri Lanka High Commission premises. 

		  Sri Lanka Tourism under the guidance of Hon. Minister of Tourism & Lands has successfully conducted   
three Roadshows in India held on 26th, 28th & 30th September 2022 in New Delhi, Mumbai & Hyderabad. 
These Roadshows were organized by Sri Lanka Tourism Promotion Bureau (SLTPB) and Sri Lanka Convention 
Bureau (SLCB) on cost sharing basis.  

		  B2B meetings had with over 50 participants representing the local travel trade and over 600 Indian Travel trade 
in three cities. Over 50 Indian media outlets also attended the roadshow.  The Indian travel trade included 
Travel Agents, MICE Agents, Corporates and Associations attended the Indian Road Shows.  Meetings were 
also held with various different wings of tourism and media, like leading airlines Indigo, Air India, Alliance 
Air and Spice Jet, media outlets like CNN, NDTV, TV9 and Telugu film producers, meetings with Mastercard 
and audiences with the Travel Agents Association of India (TAAI), India Association of Tour Operators (IATO) 
Outbound Tour Operators Association of India (OTOAI), Indian Express News Paper, Buddhist Tour Operators, 
Travel Agents Federation of India and the Chief Editor of National Geography Traveler India. 

		  Mr. Sanath Jayasuriya, The Ambassador for Sri Lanka Tourism graced the Mumbai Roadshow. Sri Lanka 
Tourism roadshows were an eye opener to mega India Travel market about Sri Lanka’s readiness to welcome 
Indian travelers. The Roadshows were supposed to shape the perception of prospective travelers visiting Sri 
Lanka in the future and ultimately generate foreign income to Sri Lanka. 
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	 2.6	MICE Familiarization Tours 

		  MICE Familiarization tours have been identified as an important tool to showcase MICE tourism and to 
provide first-hand information and exposure to promote the destination for their clients.

		  The main objective of the programme was to convey the message to the participants that Sri Lanka is a 
safe and secure venue for MICE Tourism as well as an attractive destination for tourism experiences.  The 
programme covered both MICE & Leisure.

		  During the year, SLCB organized three familiarization tours. The first programme was organized in March 
2022 and invited 8 Indian MICE agents for the familiarization tour. The second familiarization tour was 
organized for 06 corporate heads of the Global Association of Corporate Services (GACS) consisted of 
working professionals from across various sections of Corporate Services. Approximately, 6000 members 
are registered with GACS covering India and overseas. 

		  The third familiarization tour was organized for a group of 07 Bangladesh MICE Agents & Media during the 
month of November 2022. 

		  A B2B sessions between the local MICE industry and the foreign delegates were organized by SLCB.   The 
session provided an avenue for Sri Lankan MICE industry members to interact with international MICE 
agents and corporates to further promote Sri Lanka as a MICE destination. 
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   	 2.7	SLCB MICE Traveler Assistance Scheme & Event Support

		  SLCB MICE Traveler Assistance Scheme is available to assist the industry to attract local as well as international 
MICE events to Sri Lanka. E flyer on the scheme was uploaded to the SLCB website.  During the year, SLCB 
Provided Financial Assistance and in-kind support for following Events. 

			   •	 Buy Sri Lanka - Made in Lanka Show held from 28-30 January 2022

			   •	 Lankapak Exhibition held 18-20 April 2022

			   •	 Study in India Expo held 26th & 27th March 2022

			   •	 25th Annual Conference of Organization of Professional Associations (OPA) – 16th & 17th August 2022

			   •	 9th International Conference on Hospitality and Tourism Management - 27th & 28th October 2022

			   •	 Davis Cup Tennis Tournament – 8th to 13th August 2022

			   •	 Hyderabad Incentive Group organized by Beyond Boarders – 15th to 19th September 2022

			   •	 Abu Dhabi Familiarization Tour Group 

			   •	 29th Annual General Meeting of Sri Lanka Association of Air Line Representative (SLAAR) – 29th 

September 2022

			   •	 Rotary Sri Lanka & India Friendship Exchange Programme – 1st November 2022

17
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			   •	 Commonwealth Chess Championships 2022 – 13th to 23rd November 2022 

			   •	 14th International Congress of INPALMS (INPALMS 2022) – 12th to 16th December

			   •	 Diwali Ball 2022 organized by Colombo Indians – 19th November 2022

			   •	 Alfa Laval India MICE Group from India – 16th to 18th December 2022

			   •	 Incentive Group from Infotech Private Limited from India – 24th to 27th November 2022

			   •	 2022 Rotary International Charity Banquet, Colombo and the visit of President, Rotary 
International – 14th December 2022

	 2.8	Other Marketing Activities

		  •	 Inclusion of MICE Tourism in the Tourist ETA system

			   SLCB in collaboration with the Department of Immigration and Emigration suggested the necessity 
to make changes to the existing ETA application form to include MICE Tourism.  These modifications 
clearly depict the statistics regarding MICE Tourist Arrivals to Sri Lanka. As a result, necessary steps 
were taken to include the subcategories under Purpose of Visit. These activities have led to the 
improvement of MICE Tourism related statistics and records in Sri Lanka. 

		  •	 FIFA FAN ZONE – Negombo

			   Sri Lanka Tourism organized the FIFA Fan Zone at Negombo Beach Park to coincide with the Football 
World Cup in Qatar from 1st December to 18th December 2022. The FIFA Fan Zone in Negombo 
successfully attracted large crowds for live match screenings, entertainment events, and food and 
beverage stalls.  SLCB provided in kind support to SLTPB for organizing the programme. 

18
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		  •	 Commencement of the organized activities of Sri Lanka MICE EXPO 2023. 

			   Sri Lanka MICE EXPO 2023 is scheduled to be held from 13th-15th March 2023.  MICE EXPO 2023 is 
organized in collaboration with the Sri Lanka Association of professional Conference, Exhibition and 
Event Organizers (SLAPCEO). The activities of the programme were started during the latter part of 
the year 2022 considering the time required for organization.  SLCB intends to bring 100-200 hosted 
buyers from key international MICE markets for SLMICE Expo 2023.

3.	 Affiliation with Associations

	 MICE Awareness Session

	 Since many of the government entities are not aware of the SLCB, MICE Awareness Session is organized to 
educate the officials about the role of SLCB and assistance scheme for the international events.  

	 The government institution has the highest capacity of bidding for conferences and bringing them to Sri Lanka 
since government officers attend many conferences held in overseas. SLCB has organized the MICE Awareness 
session seeking their cooperation and support to promote Sri Lanka as venue for similar Business Events. Further 
bureau requested the officials to initiate a conversation with the organizers and invite them to visit Sri Lanka on 
familiarization tours to show case the country & MICE capabilities.   The session was held on 17th November 2022 
and was well attended with over 130 officials from 25 ministries & government entities. 

Mr. Chulananda, Secretary of the
Ministry of Tourism and Lands, doing the 

welcome address 

The people who participated from the
government’s institutions

19
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SLCB will be working with the following Associations and two conferences to be held in next year.

		  i.	 Sri Lanka College of Endocrinologists SLENDO 2023 - Endocrine & Diabetes Conference  

		  ii.	 Sri Lanka College of Dermatologist; South Asian Regional Conference in Dermatology 2023 

 

Central Bank Governor delivering the keynote speech of
the session

DG, Sri Lanka Tourism participating at the business forum

	 Sri Lanka Medical Association (SLMA) -

	 Bureau participated at the Sri Lanka Medical 
Association (SLMA) International Congress from 
29th September to 01st October 2022 at the 
BMICH. Congress was held under the theme 
“Planetary Health & Global Health Security” and 
successfully concluded with participation of over 
250 medical professionals.

	 SLCB team was present all 03 days manning 
the information desk and met with the 
representatives from number of medical colleges 
and associations.  During the 03 day congress, 
SLCB communicated with the Colleges about 
bidding and events support that could be 
provided to bring the medical conferences to Sri 
Lanka.

Initiatives with Local Association
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Bid Awarded to Sri Lanka 

		  	 19th Asia Pacific Congress of Pediatrics (APCP 2026) - 

			   SLCB together with College of Pediatricians submitted 
the bid to host the Asia Pacific Congress of Pediatrics in 
the year 2024. Sri Lanka was successfully secured the bid 
however due to the county situation at that time Sri Lanka 
is given the opportunity to host the Congress in 2026.

		  	 17th Bi-annual Conference of Aesthetic Dentistry in 
November 2023 

Bureau is working with Sri Lanka Association of Aesthetic Dentistry (SLAAD) 
to host the conference in November 2023 
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4.	 Human Resource and Administration

		  SLCB Staff

		  1	 Ms. Kimarli Fernando	 Chairperson (Up to May 2022)

		  2	 Mr. Thisum Jayasuriya	 Chairman (From June 2022)

		  3	 Mr. Krishantha Fernando	 General Manager

		  4	 Mrs. Achini Dandunnage	 Senior Manager

		  5	 Mrs. Malkanthi Welikala	 Manager - Marketing

		  6	 Mrs. Kumudu Hennedige	 Manager - Research, Development & Training

		  7	 Mrs. Ranjika Perera	 Assistant Manager - Accounts & Admin

		  8	 Ms. Peumi Peiris	 Assistant Manager - Research, Development, Trade Standards and 
Association Meetings (Resigned on 30.09.2022)

		  9	 Mrs. Hemali Mahamudali	 Assistant Manager - Internal Audit (Resigned on 08.09.2022)

		  10	 Mr. K.G. Janith Bhathiya	 Assistant Manager - Corporate, Incentive & Events (Resigned on 
30.11.2022)

		  11	 Mrs. Lakshika Bandara	 Junior Manager - HR and Board Affairs

		  12	 Mrs. Dinushka Fonseka	 Management Assistant - Secretary to the General Manager

		  13	 Ms. Dilshani Dabare	 Management Assistant - Accounts and Admin

		  14	 Mrs. Samurdhi Waas	 Management Assistant - Procurement

		  15	 Mr. Prabodha Wijesooriya	 Office Assistant

		  16	 Mr. Supun Kaushalya	 Driver

5.	 Internal Audit

	 Internal Audit Department takes necessary steps to ensure that the Institution's Financial Reporting comply with 
the Sri Lanka Accounting Standards and Operational activities adhere to the Government rules and regulations 
in order to achieve organizational goals and objectives. SLCB internal audit division issued four internal audit 
reports and conducted four Audit and Management Committee meetings for the year 2022.
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